Website Projects

Website Development and Brand Strategy

A registered non-profit organization that provides free journals for women
who have experienced any trauma.
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This is a registered non-profit I'm currently working for that
has requested me to help them with website design and
development. We are located in a few states including
delaware, pennsylvania, maryland, and new jersey and



provide free journals to crisis centers like hospitals, police
stations, women shelters, and other journal support
needed places. | was told to simply design, add
functionality to the website, and make sure the site works
well on all devices. | also do social media management as
well. Below will be the resources | use to make this
happen.

- Wix

Later

Canva

Google Sheets
Slack

Check out the1st28's website and see for yourself

Website Development and SEO
jaylenenavarrete.org/

Description about the website:


http://the1st28.org
https://jaylenenavarrete.org/

| started this website a few months back in 2025. | wanted to originally use it as a
portfolio but instead, I'm more focused on using it as a blogging website for Marketers.
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NavaMarketing

Where Digital Moments Blossom — Marketing Insights That Bloom Into Results.

Get in Touch

Hi! I'm Jaylene

Hi, I'm Jaylene — a WordPress Website Developer & SEO Specialist based
in New York. | may look young, but with years of experience under my
belt, | have a sharp eye for SEO and bringing your website to the top
SERP Google Pages. Marketing isn't just my job, it's my craft. | build
WordPress websites that don't just look good, but are fully optimized to
rank higher, bring in traffic, and turn visitors into loyal customers. | also
handle the ongoing management of your website, so you can stay
focused on growing your business. This blog is where | share everything
I've learned (and keep learning) about digital marketing, from the latest
SEO updates to practical strategies that help your site stand out on
Google. Let's build something amazing together.
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Management

Google Search Console for a website’s search performance between February 18 and April 20,
2025. Here’s a brief breakdown:

Total Clicks: 31 — the number of times users clicked through to the site from Google
Search.

e Total Impressions: 83 — how many times the site appeared in search results.

e Average Click-Through Rate (CTR): 37.3% — a high percentage, indicating good
relevance or appeal of the site in search results.

e Average Position: 28.5 — the average rank of the site’s pages in search results,
suggesting they're appearing on page 3 or later.
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Website Management and Development
thecodingbaddie.com/

Description about the website:
- This is a new website where | upload useful blogs and create tools for Software
Developers, Backend or Frontend Development, Software Engineers, etc.


http://thecodingbaddie.com/
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Welcome To The
Coding Baddie

49 followers - 8 following - 1 month
This a coding page. Everyone is welcome!§

thecodingbaddie

reator Hub | Edit profile

This is my Pinterest page above if you're interested. Welcome!! I'm so happy
you're here, whether you stumbled across this site by accident, followed a pin, or
you're just deep in your coding girl (or guy or they/them) era, I'm hype you made
it! &

So what Is The Coding Baddie all about?

Management
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